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Abstract :-

The transformation of legacy media into digital platforms marks a significant shift in how news
is created and consumed. In the digital era, the internet and social media have democratized the
dissemination of information, offering unprecedented access and engagement. However, this
shift also brings challenges, as these platforms can easily become conduits for misleading and
fake news. The proliferation of smartphones and widespread Wi-Fi access have made platforms
like Facebook, Instagram, YouTube, and Twitter influential in news delivery and entertainment.

In countries such as the USA and India, leaders like the President and Prime Minister use Twitter
to directly interact with voters and supporters, impacting governmental operations and public
discourse. This direct engagement underscores the growing influence of web journalism and
public media. In addition to this, communication tools such as Skype, WhatsApp, Messenger,
and LINE have facilitated the rapid spread of information, including fake news.

This paper employs empirical research methods to examine the rise of fake news during the
COVID-19 pandemic. Data from credible sources, such as Reality Check and official portals,
inform the research questions. The study draws on primary and secondary sources to identify
instances of fake news on social media and assesses its adverse effects on society. It also offers
technical strategies for recognizing and combating fake news.Catchphrases: Digitalization,
Facebook, Counterfeit News, Web, Virtual Entertainment.

Key Words: Fake News, Digitalization, Entertainment, Facebook, Instagram, counterfeit news,
web, and virtual entertainment
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Introduction

Counterfeit news is a sort of sensationalist reporting or promulgation that comprises of
purposeful deception or tricks spread by means of customary print and broadcast news media or
online social media.Fake news is composed and distributed with the plan to delude to acquire
monetarily or strategically, frequently with dramatist, misrepresented, or obviously misleading
titles that get consideration. Purposefully deceptive and tricky phony news is not the same as
clear parody or satire which is expected to go along with as opposed to deceive its crowd.
Counterfeit news frequently utilizes eye-getting titles or altogether created reports to increment
readership, web based sharing and Web click income. In the latter case, it is similar to
sensational headlines and relies on advertising revenue generated from this activity, regardless of
the veracity of the published stories. Counterfeit news likewise sabotages serious media
inclusion and makes it more challenging for writers to cover huge reports."

In January 2018, net celebrated its thirty fifth birthday. It absolutely was in early Eighties we
tend to get a glimpse of a technological revolution that will modification the planet. In keeping
with Gartner cluster (2017) quite twenty billion devices are connected to the net by 2020.

In this new century years, web-based entertainment has turned into a necessary piece of our day-
to-day routines, however its development has been inside the works since the last part of the
Eighties. It’s onerous to believe that social media was just a blip on our collective memory
simply ten years past. From primitive days of newsgroups, list services and therefore the early
chat rooms, the new social media has modified the method we tend to communicate, gather, and
share info. It’s given rise to a connected international community. Imagine what the planet would
be like if we tended to be gone back in time and applied social media ideas to way of life. Social
media has evolved since Nineteen Nineties. As a reminder of its past, here are unit few amusing
memes. As an example, back in Nineteen Nineties, golf stroke a filter on Instagram meant
dimming the lights.

The traditional media, such as, newspapers and TV has been controlled by principally nameless,
anonymous folks deciding what will and doesn't get revealed and broadcast. However, is social
media distinct from regular or ancient media? Within the opinion of its creators, the new social
media is additional sort of a personal media. Social media like publication before it,
democratizing the suggests that of production, one thing all corporations ought to be celebrating,
unless in fact, they need a monopoly on the suggests that of reports production. Sadly, within the
previous few years, this personal media has additionally given to new development referred to as
pretend news.

The lexicon that means of the word “fake” is- not real, a forgery or a counterfeit. It implies intent
to deceive. This on-line development deserves special attention, because of pretend news stories
area unit currently shared even additional wide than the particular news. Some cynics would say
the pretend news is what the opposite person reads. Wave when wave of digital innovations has
forced new ways in which of making, overwhelming and curating news. Social media, electronic
messaging apps and varied email platforms offer a relentless stream of reports from folks we
tend to area unit on the brink of, likewise as from total strangers. News stories on social media
will currently return piecemeal, as links or shares, golf stroke less stress or neutering the first
supply or publisher. Since the origin of the pretend news is tough to trace, it makes it way
tougher to find and prosecute those behind such actions. And, the hyper levels of immediacy and
quality have created an expectation that the news can return to USA, whether or not we glance
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for it or not. However, our dependencies on mobile devices have formed our appetency and
attitudes toward the news? What, in different words, area unit the shaping traits of the trendy
news consumer? The sole thanks to conclude is to any explore the role of social media as enabler
for pretend news.

Deception and disinformation spread in media is turning into a serious social test. It is prompting
the toxic air on the web and causing uproars and lynchings out and about. In the age of the web
(WhatsApp, Facebook, Twitter,) it is a significant issue as bits of hearsay, transformed pictures,
misleading content sources, persuaded stories, unconfirmed data, established stories for different
interests spread effectively among 749 million web clients in India. There have been many
examples of online tales prompting killings of blameless individuals. Now and again, clergymen
have erased tweets subsequent to understanding the phony news which they shared before. In
India, WhatsApp is the stage commonly powerless against fake news. A great many Indians (a
tremendous rate is uninformed) utilizing portable web guiltlessly sending 'good day' messages
consistently are viewed as generally helpless against counterfeit news.

Review of Literature

Marshall McLuhan (1964), the essential significant master of the mechanism of television, wrote
in his prelude to his book "Grasping Media™ that "each new innovation makes AN environment
that is itself remembered to be bad and corrupting.” Online news utilization has been developing
at pace with the typical media in Asian country. As a matter of fact, gift media marks that
utilization old media region unit even as in style inside the on-line circle. Whenever respondents
were asked worried that on-line brands they acclimated admittance news inside the week going
before the overview, 47 % same they utilized NDTV, while the times of Asian country came
next with for 40%.

Research indicates that digital media, especially social networking sites, serve as major channels
for the dissemination of fake news. VVosoughi, Roy, and Aral (2018) found that false information
spreads more rapidly and broadly than true news on Twitter, largely due to human factors rather
than automated bots. This rapid spread is often attributed to the novelty and emotional appeal of
fake news, which captures more attention than factual reporting.

Bakshy, Messing, and Adamic (2015) suggest that algorithms used by social media platforms
create echo chambers and filter bubbles, where users are exposed primarily to information that
aligns with their existing beliefs. This selective exposure reinforces pre-existing biases and
amplifies the spread of misinformation.

Allcott and Gentzkow (2017), exposure to fake news during the 2016 U.S. presidential election
significantly influenced voters' perceptions, contributing to political polarization and a decline in
trust toward mainstream news sources.

Sunstein (2001) highlights that the consumption of biased information can lead to group
polarization, where individuals with similar views become more extreme in their beliefs after
being exposed to uniform viewpoints, exacerbating societal divisions.
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Pennycook, McPhetres, Zhang, Lu, and Rand (2020) demonstrated that misinformation about
COVID-19 on digital media significantly impacted people’s willingness to follow health
guidelines and accept vaccinations.

Tandoc, Lim, and Ling (2018) emphasize the role of fact-checking organizations in verifying
information and providing the public with accurate reports. Platforms like Snopes and
FactCheck.org have been instrumental in identifying and debunking false claims.

Roy, and Aral (2018) propose machine learning algorithms that can identify patterns associated
with misinformation. Additionally, policy interventions, such as stricter regulations on social
media platforms and transparency requirements for digital content, are crucial in addressing the
fake news problem (Helberger, Pierson, & Poell, 2018).

Narayan and Jaiswal (2019) highlight the emergence of fact-checking organizations like Alt
News and BoomLive in India, which play a critical role in verifying and debunking false
information. These organizations work to provide accurate information and counteract the effects
of fake news.

Chatterjee (2020) suggest the development of algorithmic solutions to detect and mitigate fake
news. Machine learning and artificial intelligence can identify patterns associated with
misinformation. Additionally, policy interventions, such as stringent regulations for social media
platforms and transparency requirements, are crucial in combating fake news.

Patel (2018) Additionally, legal scholars like Mehta (2019) debate the challenges in regulating
fake news without infringing on free speech rights. The legal framework in India is still evolving
to effectively address the spread of misinformation.

Fake News identified by PIB

e Muzzafarnagar riots of 2013: fake video fuelled communal passions

UNESCO has declared ‘Jana Gana Mana’ best national anthem in the world (WhatsApp)
Formar President Kovind makes Twitter debut; gains 3 million followers in one hour
(Republic, Zee news, TOI etc.)

Fatwa in Saudi Arabia; Men can eat wives when hungry (AajTak)

GPS tracking nanochip in 2000 Rupee notes (Nov 2016)

Salt Shortage rumours (Nov 2016)

Child kidnapping rumours lead to lynchings by a mob in Jharkhand

Missing JNU student Najeeb Ahmed has joined the ISIS.
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Objectives

e To analyze the ability of people to differentiate fake news and real/ news.

e To investigate how new mobile technologies and apps contribute to the proliferation and
spread of fake news.

e To examine the cause-and-effect relationship between fake news and its impact on social
and personal life.

Research Design and Methods

This paper employs descriptive research to detail the characteristics of a situation, problem, or
phenomenon. Descriptive research was conducted to provide a comprehensive profile of the
population under study, investigating how people encounter fake news on social media and the
reasons that compel them to share these posts without verifying their credibility. Our aim was to
understand the various elements of social media that influence society.

Research designs are developed based on research objectives and include descriptive,
exploratory, and causal research. Exploratory research, which is unstructured, is used when the
situation is unclear, new, and little is known about it. This approach utilizes techniques such as
secondary resource analysis, case studies, expert opinions, in-depth interviews, and focus groups.
Causal research, on the other hand, aims to establish relationships between two variables,
necessitating the use of experiments to confirm these relationships.

Data Sources: Primary and Secondary Data
Tools: Questionnaires, surveys, personal interviews, articles, and research papers

Analysis: To examine the factors affecting social life and determine if fake news has a
significant impact on society.

This study was conducted in Ghaziabad, focusing specifically on understanding the effects of
fake news on society.

Sample size:

The target population included individuals of all ages from Ghaziabad, a region within the
Ghaziabad district of Uttar Pradesh. Participants came from diverse ethnic and socio-economic
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backgrounds. The research focused on professionals, self-employed individuals, and students,
with a sample size of 100.

Sampling:

Obtaining a sample in a research study is crucial because it is impractical to study every member
of the target population. For this study, data collection was conducted using a purposive
sampling technique.

Instruments:

Primary data was collected through a questionnaire. The findings and conclusions were derived
from the survey results on the topic. Secondary data was collected through articles blogs and
research papers.

Respondents:
The respondents of the study included professionals, self-employed individuals, and students.
Procedure of data gathering:

The questionnaires were distributed among professionals, self-employed individuals, and
students.

Sources of data:

This research relies on a combination of primary and secondary data sources. The primary data is
predominantly sourced from the residents of Ghaziabad City

Area of study:

The focus of this study is Ghaziabad.

Research Questions

Information sourced from public domain portals and websites serves as the basis for formulating
two research inquiries outlined below:

Is the proliferation of fake news a recent phenomenon?
Is it feasible to curb the dissemination of fake news on social media platforms?

Data Analysis
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The research seeks to examine the influence of fake news circulated on social media and its
repercussions on society. To achieve this, quantitative analysis has been employed. Qualification
plays a crucial role in the dissemination of fake news, as education enables individuals to discern
between credible and unreliable sources, guiding them in distinguishing truth from falsehood.

Table 1:Relation between qualification and the ability to differentiate fake news and real/
news.

Qualification Ability to differentiate

Never Sometimes Always
Professional 22 4 5
Self Employed 28 4 2
Student 30 3 2
Total 80 11 9

Interpretation: The above table signifies that 70.96 % of the professionals, 82.35 % of self
employed and 85.71 % of the students are never able to identify whether the news that they
receive via social media is fake or no.

Table 2:Relation between qualification and willingness to check the credibility of news
received via social media.

Quialification Checking of credibility of news
No Yes

Professional 20 4

Self Employed 24 6

Student 38 2

Total 82 12

Interpretation: From the above table we are able to conclude that 83.33 % of professionals, 80
% of self employed, and 95 % of students do not check the credibility of the news they receive
before forwarding it.

Table 3: Relation between qualification and the reasons why they forward news.
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Quialification Reasons

Awareness | Relatable | Concern
Professional | 16 11 8
Self 10 9 10
Employed
Student 20 12 4
Total 46 32 22
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Interpretation: The above table signifies that across all the professions, majority of the people
forward news that they receive via social media because they want to raise awareness.

Table 4: Do you agree that new mobile technologies and apps maximum contribute to the
proliferation and spread of fake news.

Quialification YES NO
Professional 24 8
Self Employed | 19 6
Student 34 9
Total 77 23

Interpretation: From the above table we are able to conclude that 77% of respondents, agree
that the new mobile technologies and apps maximum contribute to the proliferation and spread of
fake news.

Table 5: Do you agree that fake news affects social and personal life.

Quialification YES NO
Professional 26 5
Self Employed | 21 6
Student 36 6
Total 83 17

Interpretation: From the above table we are able to conclude that 83%of respondents, agree that
the fake news affects social and personal life.

Table 6:Relation between frequency of coming across fake news in metropolitan and non-
metropolitan cities

Frequency City
Metropolitan Non-Metropolitan
Once a day 6 5
Twice a day 8 7
More than twice a day 7 7
Total 21 19
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Results & Discussion

The findings and discussions pertaining to these two inquiries draw upon data provided by
research and other entities, including the author's own survey conducted in Ghaziabad.
Moreover, existing information available on various reputable and independent internet portals is
utilized to spotlight instances of social media misuse in India. The issue of "fake news" and
misinformation appears to be a significant challenge in India. However, unlike the United States,
where the focus is predominantly on foreign-based misinformation campaigns, India grapples
more with a domestic misinformation problem involving major political parties and associated
"cyber-army" groups.

Indian law lacks specific provisions that directly address fake news. Nevertheless, several
offenses in India's legal code criminalize certain forms of speech that may be pertinent to fake
news and could be applicable to online or social media content, including offenses of defamation
and promoting enmity between different groups. The Information Technology Act of 2000,
which governs electronic commerce and addresses certain cybercrimes, includes a provision
(section 66A) prohibiting the dissemination of false information via computer resources or
communication devices for various purposes, but this provision has been struck down as
unconstitutional by the Supreme Court of India. Additionally, the 2000 Act and the Information
Technology (Intermediaries Guidelines) of 2011 provide limited immunity for social media and
other internet companies for any illegal content posted by third parties and outline the due
diligence to be observed by intermediary firms for removing such content.

In 2018, the government proposed new draft regulations aimed at curbing the misuse of social
networks and enhancing accountability. Social media companies voluntarily agreed to implement
a silent period on social media platforms and to process reported violations within three hours,
among other measures, during the 2019 general elections. The Election Commission of India has
issued directives on social media usage during election campaigns, requiring candidates to
provide certain information about their social media accounts, obtain precertification or approval
of their political advertisements, and report campaign expenditure online, including via social
media websites.

The issue of "fake news" appears to be significant in India, with some commentators even
characterizing it as a "public health crisis.” Indians are most likely to encounter fake news and
internet hoaxes among the 22 countries surveyed as part of Microsoft's Third Digital Civility
Index. India is grappling with information wars of a new nature and scale. Indians are inundated
with fake news and divisive information on a near-constant basis from a wide range of sources,
from traditional news outlets to global platforms like Facebook and WhatsApp. Fake news
spread via WhatsApp, India's most popular messaging platform, has been particularly
concerning. According to one BBC report, WhatsApp had become "a vehicle for misinformation
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and propaganda.”

Based on the qualifications and aptitude of readers or viewers, many have yet to distinguish
between fake and genuine news.

Due to other commitments, a large portion of the audience lacks the inclination or time to verify
the authenticity of news circulated through social media channels.

The widespread dissemination of news is primarily driven by its relevance and resonance with
the audience.

Metropolitan areas experience a higher frequency of fake news compared to non-metropolitan
areas, with an average of two instances of encountering false content daily.

Education, Awareness, Regulation Needed

Fake news is often manufactured and disseminated with the aim of gaining electoral advantage
and furthering political agendas. This trend is particularly evident in countries like China and
Russia, where there is extensive control and manipulation of the internet.

Any future legislation aimed at combating fake news must consider the broader context and
refrain from solely blaming the media, as in today's digital age, anyone can create and distribute
news for personal gain.

Addressing the issue of fake news presents a delicate balance. Failing to control online trolls
could result in both national and international instability, yet excessive regulation risks
encroaching upon democratic principles.

To combat content manipulation and restore trust in social media platforms without
compromising internet and media freedom, a multifaceted approach is required. This includes
public education initiatives, the reinforcement of regulatory frameworks, and the collaboration of
technology companies to develop appropriate algorithms for news curation.

For instance, Italy has taken an experimental approach by integrating lessons on recognizing fake
news into school curricula. Similarly, India should prioritize cybersecurity, internet literacy, and
education on fake news across all levels of academia

Conclusion
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Fake news and various forms of misinformation manifest in different guises, each capable of
exerting significant influence as information shapes our perceptions and decisions. When the
information we encounter online is fabricated, false, exaggerated, or distorted, it undermines our
ability to make informed choices and distorts our understanding of people and situations. The
repercussions of fake news extend beyond mere misinformation; they encompass economic
consequences, instill fear, propagate racist ideologies, fuel bullying and violence against
innocent individuals, and undermine democratic principles. It's evident that the impacts of fake
news are substantial, underscoring the importance of refraining from sharing such content.

Moreover, research indicates that the proliferation of fake news doesn't necessarily lead
individuals to seek out more reliable sources or foster critical thinking; instead, it can exacerbate
polarization by driving people to disengage from certain media outlets, consume less information
overall, and even sever social connections. Hence, it becomes imperative for individuals to seek
out news sources with minimal bias. News agencies like AP News and Reuters strive to deliver
accurate, impartial coverage of significant events, offering a pathway towards a more informed
and discerning public.

The emergence of fake news across various social media platforms such as Facebook, Twitter,
YouTube, Instagram, and numerous other communication apps like WhatsApp, LINE, and
Messenger presents a significant issue worth scrutinizing for several compelling reasons. In this
digital age, where most of us are virtually tethered to the internet, it serves as our primary source
for receiving, sifting through, and filtering daily news. Through both overt and implicit means,
online news portals and social media platforms have much to inform us about current events,
including pressing issues like human trafficking, the fight for women’s equality, environmental
crises, and a plethora of political, social, economic, and cultural matters. As a global stage, social
media has undergone tremendous growth over the past two decades, evolving into a rich terrain
for visual analysis through extensive data analytics. Scholars in social media studies are now
delving into this expansive domain to examine the impact of fake news on our society. In this era
of ubiquitous internet connectivity, the influence of friends and family is magnified, yet the
digital news landscape remains in its nascent stages. Notably, former Facebook president Sean
Parker has publicly criticized social networks, accusing them of exploiting human vulnerabilities
and expressing concerns about their effects on children's cognitive development. His sentiments
echo those of other tech figures, such as Roger McNamee, who highlight the unintended
consequences of well-intentioned strategies employed by companies like Facebook and Google.

The rise of psychologically manipulative advertising on these platforms has prompted
discussions about the need for governmental regulation to address ethical concerns akin to those
faced by industries like tobacco and fuel. As one of the co-creators of Facebook's "like" feature,
Rosenstein underscores the moral imperative to mitigate the potential harm caused by profit-
driven  practices, warning of the dystopian trajectory if left unchecked.
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While scholars continue to investigate the detrimental effects of fake news on our society, it's
crucial not to overlook the broader implications. With internet penetration and connectivity
steadily increasing, fake news permeates the social fabric and dynamics, influencing realms such
as politics, policies, and international relations. As the number of internet-connected devices is
projected to surpass twenty billion by 2020, the challenges posed by social media and fake news
are poised to escalate further.

The proliferation of fake news across various social media platforms such as Facebook, Twitter,
YouTube, Instagram, and several widely-used communication apps like WhatsApp and
Messenger is an ongoing crisis. In this digital age, where many of us are constantly tethered to
the internet, it serves as our primary conduit for accessing, sorting, and evaluating daily news.
While the rapid dissemination of information through social media offers benefits, it also
facilitates the creation of false personas and superficial connections, contributing to feelings of
depression and isolation. This study delves into the detrimental effects of this unregulated and
unchecked form of communication, which undermines social cohesion and erodes traditional
values.

References

http://www.lexshastra.in/fake-news-on-social-media-hidden-pandemic/

Lowry, K., & Thomas-Anderson, T. (2017). How Community Colleges Are Closing the Skills
Gap Through CTE and STEM Funding Innovations. New Directions for Community

Colleges, 2017(178), 45-54. d0i:10.1002/cc.20252

Mujika, M. G., Osinaga, X. G., & Manso, U. A. P. (2013). Developing teamwork efficacy
factors: An experience in a project based learning context. International Journal of Engineering
Education, 29(3), 752-762.

Ngamtrakulchol, S. (2017, Web page). Thailand 4.0: Plans & Challenges for Harnessing Human
Capital. Retrieved from

https://www.amchamthailand.com/asp/view_doc.asp?DocCID=5494

Ongardwanich, N., Kanjanawasee, S., &Tuipae, C. (2015). Development of 21st Century Skill
Scales as Perceived by Students. Procedia - Social and Behavioral Sciences, 191,

‘https://doi.org/10.1016/j.sbspro.2015.04.716
Schunk, D. H., & Gunn, T. P. (1986). Self-Efficacy and Skill Development: Influence of Task
Strategies and Attributions. The Journal of Educational Research, 79(4), 238-244.

doi:10.1080/00220671.1986.10885684

Vol. 17, Issue No. 2, June 2024 65


http://www.lexshastra.in/fake-news-on-social-media-hidden-pandemic/

Sampreshan UGC CARE GROUP 1 ISSN:2347-2979
https://sampreshan.info

Schwab, K. (2016). The Fourth Industrial Revolution: what it means, how to respond.
Retrieved from

https://www.weforum.org/agenda/2016/01/the-fourth-industrial-revolution-what-it-means-and-
how-to-respond/ Solon, O. (2018). Facebook says Cambridge Analytica may have gained 37m
more users' data.

Retrieved from

https://www.theguardian.com/technology/2018/apr/04/facebook-cambridge-analytica-user-data-
latest-more-than-thought Stasz, C. (1997). Do Employers Need the Skills They Want? Evidence
from technical work.

Journal of Education and Work, 10(3), 205-223. doi:10.1080/1363908970100301

Van Laar, E., Van Deursen, A. J. A. M., Van Dijk, J. A. G. M., & De Haan, J. (2017). The
relation between 21st-century skills and digital skills: A systematic literature review.

Computers in Human Behavior, 72, 577-588.
doi:https://doi.org/10.1016/j.chb.2017.03.010
WEF. (2018). The Global Competitiveness Report 2017-2018. Retrieved from

https://www.weforum.org/reports/the-global-competitiveness-report-2017-2018

https://www.tandfonline.com/doi/full/10.1080/23808985.2019.1602782

IMPACT OF FAKE NEWS ON SOCIAL MEDIA Harsh Baiskar, HumzaKabir, Ipsha Raj,
Jagjeet Singh and Jay Bhanushali

Gupta, A., & Mandal, P. (2020). Impact of fake news on social media: A case study of India.
International Journal of Social Media and Interactive Learning Environments, 6(3), 207-220.

Chatterjee, R. (2020). Machine learning and the fight against fake news in India. IEEE
Transactions on Computational Social Systems, 7(2), 452-463.

Vol. 17, Issue No. 2, June 2024 66


https://www.weforum.org/reports/the-global-competitiveness-report-2017-2018
https://www.tandfonline.com/doi/full/10.1080/23808985.2019.1602782

